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PCC Blogs: reach over 50,000 people via MCA (double last 
year) – current PCC wants more on-line personal interaction

Campaigns: communicate campaigns to wider audience

Force Oversight: assurance around force-usage via one-to-
one meetings with Chief Officers – local priorities/action –
public correspondence and messages



Public Consultation: Public Funding Survey (precept) and 
Have Your Say (Police and Crime Plan)

Bids: use MCA and Humbertalking survey information for 
external bid writing

Let’s look at some examples
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Many not victims of crime/ASB in last 12 months

Highest levels – intimidation/harassment/abuse (inc. online), 
criminal damage, online fraud

Mainly reported to Police – some don’t report as feel won’t be 
taken seriously

Dissatisfaction with agency response

People like face-to-face support

… these things helped form our thinking



Used MCA again – we have done successfully for last two years

Complemented by social media, publications, radio, etc.

Previously used other ‘traditional’ methods, e.g. on-street talks, 
with poor engagement

Provided three options via MCA (£4.99/£9.99/£14.99 increase)



Large response – over 1,200 responses from MCA in a few weeks

80% in favour of increase (73% favoured £9.99 or more)

Data broken down by postcode area

… helped form PCC response and provide assurances to Police 
and Crime Panel that all areas and people covered



‘Meet the Commissioner’ Events: attract people genuinely 
interested in policing issues – wider social media used, but 
attracts different (non-geographical) audience

Community Grant Scheme: launch new scheme, previous third-
party contract who didn’t promote widely.  People on MCA with 
links to their community groups will be able to apply for funds

Annual Survey: undertake our new annual survey linked to 
Police & Crime Plan measures.  Also publicise National APCC 
survey from Spring 2022

Reach: expand our audience generally




